
Do restaurants with higher average costs receive higher customer ratings?

Zomato Restaurants Dataset (Kaggle):7000+ data
Key variables:

Rating (out of 5)
Average cost for two



Null Hypothesis: H0:Rating=β0​+β1​(Average Cost)+ϵ

H₀: Average cost has no relationship with rating
H₁: Higher average cost is associated with higher ratings

The coefficient = 0.0004 is positive,
P>|t| = 0.000
β₁ is statistically different from zero
If a coefficient is positive and statistically significant, then 
the relationship is statistically significantly positive.

p=0.000<0.05, reject H0.
There’s a relationship between average cost and ratings


